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WALK TO END ALZHEIMER’S ISN’T JUST AN EVENT, 
IT’S A MOVEMENT YOU CAN JOIN RIGHT NOW.



We provide care 
and support to all those 

facing Alzheimer’s. 

We drive research 
toward treatment, prevention 

and, ultimately, a cure.

We advocate 
for the needs and rights of 
people facing Alzheimer’s 

and their family caregivers.
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WHO WE ARE 

ALZHEIMER’S DISEASE IS A GLOBAL EPIDEMIC.

THE IMPACT OF ALZHEIMER’S

costing more to American
society than heart disease or  
cancer, according to a study
published in The New England 
Journal of Medicine.

ALZHEIMER’S IS THE 
MOST EXPENSIVE DISEASE
IN THE UNITED STATES,

ARE LIVING
  

WITH
  

DEMENTIA

AN ESTIMATED

50
More than

5 MILLION
Americans are living with Alzheimer’s

 

AND
over 16 MILLION
are serving as their unpaid caregivers.

 

  

 

 

Contact your local Walk Manager listed on the back cover for more information. 

ALZHEIMER’S AFFECTS US AT HOME  
AND AT WORK.

57%83%
 of care provided  

at home is  
delivered by  

family caregivers.

6 in 10 These individuals worked  
an average of 

35 HOURS   
per week while caregiving.

Family caregivers of people 
with Alzheimer’s or another

dementia were employed
in the past year while

prividing care. 

of employed family 
caregivers had to go 
in late, leave early or 

take time off. 

The Alzheimer’s Association® leads 
the way to end Alzheimer’s and all other 
dementia — by accelerating global 
research, driving risk reduction and early 
detection,  and maximizing quality care  
and support.

Our vision is a world without Alzheimer’s 
and all other dementia®. 

The Alzheimer’s Association California 
Southland is your local chapter of the 
Alzheimer’s Association with a territory of 
16 million people. We provide support and 
programs to all those faciling Alzheimer’s 
and all other dementia:  

• The Alzheimer’s Association 24/7 
Helpline (800.272.3900) is available for 
information, referrals to resources and 
emotional support. Talk with a caring 
master’s-level specialist anytime, day or 
night, with help available in over  
200 languages.

• Education

• Support Groups 

• Care Consultations

• Social Engagement 

• MedicAlert® with 24/7 Wandering 
Support   

• TrialMatch® 



WALK TO END ALZHEIMER’S - SAN FERNANDO VALLEY

Walk to End Alzheimer’s® San Fernando Valley
October 17, 2021  |  Woodley Park 

The Alzheimer’s Association Walk to End Alzheimer’s is the world’s largest 
fundraiser to fight the disease. In 2019, more than 500,000 participants 

across the country raised critical awareness and over $98 million to benefit 
the care, support and research efforts of the Alzheimer’s Association®.

8 | Find more photos in our Facebook Group at Facebook.com/groups/sfvalleyalz.4 | 

In 2020, our walks across California Southland attracted more than 4,200 
participants, earned 1.5 million media impressions, and raised nearly $1.3MM!

BUILD YOUR KNOWLEDGE
Book a free education course today!
Bring a free education course to your company  
and let’s educate your workforce about Alzheimer’s, 
where to go if impacted and how they can get 
involved in the fight! This is also a great way to 
introduce employees to your Company Team.

HOW YOUR COMPANY CAN PARTICIPATE

JOIN US IN THE FIGHT FOR 
ALZHEIMER’S FIRST SURVIVOR! 

BUILD RELATIONSHIPS
Get to know your colleagues and have fun as you 
work together to bring an end to Alzheimer’s and 
all other dementia.

HEALTHY LIVING FOR YOUR BRAIN AND BODY:
Tips from the Latest Research (30min-1hr)

UNDERSTANDING 
ALZHEIMER’S AND 
DEMENTIA (1hr) 

KNOW THE 10 SIGNS: 
Early Detection Matters  
(30min-1hr)

YOU’LL BE IN GOOD 
COMPANY: 
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START A COMPANY TEAM: SIGN UP TODAY
When employees participate in the Walk to End 
Alzheimer’s, they build relationships that strengthen 
your workforce, bring a new level of Alzheimer’s 
awareness to your community and help raise funds 
that fuel our mission!  

It’s simple! 
Go to act.alz.org/sfv to register. 

Together, we can end Alzheimer’s and all 
other dementia.

Contact your local Walk Manager listed on the back cover for more information. 



WHAT OUR CORPORATE PARTNERS ARE SAYING 
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“Walking through their journeys, 
creating pleasant days, spending 
one on one hoping a smile will 
come our way. Sunrise’s mission is 
to champion the quality of life for 
all seniors. Every year our seniors 
look forward to participating in 
the Walk to End Alzheimers.” 

–CHRISTINA HICKMAN
 MANAGER, SUNRISE SENIOR LIVING

“Watching the results of residents suffering from COVID-19 gave new 
perspective on caring for residents with Alzheimer’s. Most of the residents 
in our Generations community didn’t understand about wearing a mask or 
social distancing. Once again, we will partner with the Alzheimer’s Association 
to help fight the battle for those who cannot.” 

-SUSAN WEISBARTH
EXECUTIVE DIRECTOR, CANYON TRAILS ASSISTED LIVING & MEMORY CARE

“Dynamic Nursing has supported 
the Walk to End Alzheimer’s 
since its inception in 1993. We 
will continue to do so as it is not 
only our corporate responsibility, 
but our moral responsibility as 
well. Dynamic Nursing stands 
side-by-side with the Alzheimer’s 
Association until we all can 
experience a world without 
Alzheimer’s.”

– JEFFREY FRIEDMAN
VP COMMUNITY RELATIONS, DYNAMIC NURSING

Contact your local Walk Manager listed on the back cover for more information. 
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VISIBILITY 

Company logo in ALL digital & print materials as “Walk presented by”

Industry exclusivity

Inclusion in all Walk press releases, paid print & digital advertising 
spots and social media as “Walk to End ALZ presented by” 
(LinkedIn, Facebook, Instagram, Twitter, Event Website)

Logo included in all promotional materials e.g., invitations, rack cards, etc.

Logo included in local Walk emails to all participants*

Logo included in Walk Kickoff & Celebration presentations*

Speaking opportunity at online Walk Kickoff & Celebration events* 

Exclusive article in e-newsletter highlighting company 

Company recognition in social media post(s)

Exhibit Booth at the Walk

Logo included on Walk website

Logo included on the Walk’s official 2021 participant t-shirts**

WALK DAY 
Speaking opportunity during Walk day opening ceremony*

Opportunity to provide a 30-second commercial for placement 
in Walk day opening ceremony*

Logo included in Walk day opening ceremony*

Acknowledgment by local Walk emcee during opening ceremony*

Logo included on exclusive sponsor acknowledgement signs*

Logo on Banner at Promise Garden Site*

Walk to End Alzheimer’s San Fernado Valley 
Sponsorship Levels & Benefits
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*Some sponsor benefits have been enhanced for 2021 Walks to accommodate for possible changes due to local and state regulations 
regarding public gatherings. These enhancements are exclusive for this year only and may not be available in future years.
**In order to receive this benefit, a signed commitment form and logo must be received four (4) weeks prior to Walk day.

Contact your local Walk Manager listed on the back cover for more information. 

✔ ✔✔ ✔



PROMISE GARDEN 
$2,500
The most pivotal and recognized 
moment of the Walk day is the 
Promise Flower Ceremony! 
Your partnership provides a 
Promise Garden for your local 
Walk at a specified location for 
all participants to view.

Each flower color represents a 
connection to the disease:
ORANGE - I support the cause

YELLOW - I am a caregiver to 
someone living with Alzheimer’s 
or other dementia

PURPLE - I’ve lost someone to 
Alzheimer’s or other dementia

BLUE - I am living with 
Alzheimer’s or other dementia  

WALK DAY UNDERWRITING OPPORTUNITIES

EXCLUSIVE UNDERWRITING OPPORTUNITIES

CHAMPIONS CLUB 
$2,000
Your partnership provides
for a co-branded Champions
Club during the Walk 
Opening Ceremony on Walk 
day. The Champions Club 
recognizes participants who 
raise $500+.

FAMILY FUN ZONE 
$1,500
Your partnership provides 
for a co-branded Family Fun 
Zone with digital activities 
and games for walkers of  
all ages.

PHOTO BOOTH
$1,000 
Your partnership provides
co-branded photos that capture
memories for all of our 
participants.

UNDERWRITING BENEFITS

1 Industry exclusivity 

2 Exclusive logo sign at 
Promise Garden site

3 Exhibit Booth

**Event day underwriting 
opportunities are limited 
and sold on a first come, 
first served basis. 
In order to receive all 
underwriting benefits, a 
signed commitment form 
and logo must be received 
four (4) weeks prior to 
Walk day. 
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PAYMENT  INFORMATION 
Total Commitment:  $____________________

❏  Enclosed is my check made payable to: Alzheimer’s Association 

❏  Please invoice me. I understand payment is REQUIRED prior to the event.

❏  Please charge my credit card: (select one)      ❏ VISA     ❏ MasterCard     ❏ AMEX     ❏ Discover

Card Number: _____________________________________________   Exp. Date: __________  CVC: ______

Print Name on Card: _________________________________________________________________________

Submit this completed form and a high-resolution logo (eps, jpg, or png 300dpi files) to: lbblumenthal@alz.org. 

Authorized Signature: __________________________________________________   Date: _________________

In order to receive the full benefits of the partnership and inclusion in all print materials, a signed commitment form must be 
received prior to September 17, 2021.

2021 COMMITMENT FORM 

CONTACT INFORMATION  
Company: __________________________________________________________________________________

Contact Person: ____________________________________________________________________________

Billing Address:_______________________________________  City/State/ZIP: ________________________

Phone: _________________________________________      Fax: ____________________________________     

Email: _______________________________ Company Website: _____________________________________

SAN FERNANDO VALLEY WALK SPONSORSHIP & UNDERWRITING OPPORTUNITIES
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SPONSORSHIPS LEVELS: 
 Presenting: $10,000 
 Platinum:  $7,500 
 Gold:   $5,000 
 Silver:   $2,500 
 Bronze:   $1,500

alz.org/walk
Federal Tax ID 13-3039601

UNDERWRITING LEVELS:
 Promise Garden  $2,500
 Champions Club  $2,000
 Family Fun Zone  $1,500
 Photo Booth  $1,000

Contact your local Walk Manager listed on the back cover for more information. 



24/7 Helpline 800.272.3900

The Alzheimer’s Association leads the way to end Alzheimer’s and all other 
dementia — by accelerating global research, driving risk reduction and early 

detection,  and maximizing quality care and support.

Our vision is a world without Alzheimer’s  
and all other dementia®.

alz.org/socal
Serving Los Angeles, Riverside, San Bernardino,

Kern, Tulare, Kings and Inyo counties.

Ashley Sodergren
Senior Walk Director

alsodergren@alz.org / 661.912.3053 

Lori Blumenthal
Walk Manager

lbblumenthal@alz.org / 661.289.3040


